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Recommendation	on	Harmonised	Standards	for	radio	equipment	
Industry’s	views	on	point	1	of	the	agenda	of	IMCO’s	“Legislative	scrutiny	time”	on	21	

November	2017	
Brussels,	20	November	2017	

 

Introduction	
The	Radio	Equipment	Directive	is	the	key	legislation	enabling	access	to	the	European	Single	Market	for	a	broad	and	increasing	
range	of	radio	devices,	such	as	mobile	phones,	tablets,	laptops,	GPS	and	IoT	products	as	well	as	other	new	and	innovative	
smart	and	connected	devices	that	enable	the	Digital	economy.	

	
Where	do	we	stand	
Today	there	are	still	several	important	radio	standards	that	have	been	published	by	ETSI,	the	ESO	in	charge	of	RE-D,	that	still	
have	not	been	cited	in	the	Official	Journal	(OJ)	of	the	EU	which	then	can	be	used	by	manufacturers	to	show	conformity	with	
RE-D.		
	
In	 the	 latest	OJ	 listing	of	November	17,	2017,	5	CENELEC	standards	were	 included	for	 the	 first	 time.	While	 the	 listing	of	
CENELEC	standards	covering	safety	and	EMC	is	to	be	welcomed	in	general,	only	the	latest	versions	of	these	standards	(all	of	
which	were	amended	in	2017)	was	listed.	The	new	listing	makes	no	reference	to	the	previous	editions	of	these	standards	
which	 manufacturers	 are	 currently	 applying,	 and	 these	 new	 standards	 become	 the	 only	 way	 to	 show	 presumption	 of	
conformity	without	any	regard	for	the	normal	transition	periods.	
	

Why	do	Harmonised	Standards	matter?	
RE-D	 and	 its	 predecessor	 R&TTE,	 as	 well	 as	 most	 of	 Directives	 foresee	 the	 availability	 and	 application	 of	 Harmonised	
Standards	to	allow	manufacturers	typically	to	self-declare	conformity	with	the	Directives’	requirements	–	a	corner	stone	of	
the	Single	Market’s	successful	functioning.	
	
The	certification	through	3rd	parties	(Notified	Bodies),	even	if	it	is	voluntary	and	a	commercial	choice	by	manufacturers,	it	is	
significantly	 more	 costly	 and	 time-consuming	 compared	 to	 self-declaration	 of	 conformity.	 In	 the	 absence	 of	 even	 one	
applicable	radio	standard	the	manufacturer	has	no	choice	but	to	follow	the	3rd	party	certification	route.	
	

Conclusion	
1,5	years	after	the	entry	into	force	of	RE-D	and	5	months	after	the	end	of	the	official	transition	period	(art.48,	RE-D)	industry	
is	still	facing	severe	disruptions	in	the	market	place.		
	
Therefore,	DIGTALEUROPE	urges	the	European	Commission	to	list	in	the	Official	Journal	(OJ),	all	Harmonised	Standards	that	
have	already	been	published	by	ETSI	and	CENELEC,	without	further	delay.		
	
In	doing	so,	the	Commission	must	carefully	consider	the	status	of	previous	editions	of	standards	and	ensure	that	the	listing	
in	the	OJ	does	not	disrupt	the	normal	transition	periods	that	are	necessary	for	the	functioning	of	the	Directive.		
	
This	would	ensure	the	legal	certainty	in	the	application	of	RE-D	by	industry	and	the	return	to	the	default	method	of	self-
declaration	of	conformity.		
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--	
For	more	information	please	contact:		
Klaus-Dieter	Axt,	DIGITALEUROPE’s	Director	Policy	
+32	478	173901	or	klaus-dieter.axt@digitaleurope.org		
	

ABOUT	DIGITALEUROPE		
DIGITALEUROPE	represents	the	digital	technology	industry	in	Europe.	Our	members	include	some	of	the	world's	largest	IT,	
telecoms	and	consumer	electronics	companies	and	national	associations	from	every	part	of	Europe.	DIGITALEUROPE	wants	
European	businesses	and	citizens	to	benefit	fully	from	digital	technologies	and	for	Europe	to	grow,	attract	and	sustain	the	
world's	 best	 digital	 technology	 companies.	 DIGITALEUROPE	 ensures	 industry	 participation	 in	 the	 development	 and	
implementation	of	EU	policies.	

DIGITALEUROPE’s	members	include	in	total	25,000	ICT	Companies	in	Europe	represented	by	61	corporate	members	and	37	
national	trade	associations	from	across	Europe.	Our	website	provides	further	information	on	our	recent	news	and	activities:	
http://www.digitaleurope.org			

	

DIGITALEUROPE	MEMBERSHIP	
Corporate	Members		

Adobe,	 Airbus,	 Amazon,	 AMD,	 Apple,	 BlackBerry,	 Bose,	 Brother,	 CA	 Technologies,	 Canon,	 Cisco,	 Dell,	 Dropbox,	 Epson,	
Ericsson,	 Fujitsu,	 Google,	 Hewlett	 Packard	 Enterprise,	 Hitachi,	 HP	 Inc.,	 Huawei,	 IBM,	 Intel,	 JVC	 Kenwood	Group,	 Konica	
Minolta,	 Kyocera,	 Lenovo,	 Lexmark,	 LG	 Electronics,	 Loewe,	 Microsoft,	 Mitsubishi	 Electric	 Europe,	 Motorola	 Solutions,		
MSD	Europe	Inc.,	NEC,	Nokia,	Nvidia	Ltd.,	Océ,	Oki,	Oracle,	Panasonic	Europe,	Philips,	Pioneer,	Qualcomm,	Ricoh	Europe	PLC,	
Samsung,	 SAP,	 SAS,	 Schneider	 Electric,	 Sharp	 Electronics,	 Siemens,	 Sony,	 Swatch	 Group,	 Tata	 Consultancy	 Services,	
Technicolor,	Texas	Instruments,	Toshiba,	TP	Vision,	VMware,	Western	Digital,	Xerox,	Zebra	Technologies.	

National	Trade	Associations		

Austria:	IOÖ	
Belarus:	INFOPARK	
Belgium:	AGORIA	
Bulgaria:	BAIT	
Cyprus:	CITEA	
Denmark:	DI	Digital,	IT-BRANCHEN	
Estonia:	ITL	
Finland:	TIF	
France:	AFNUM,	Force	Numérique,	
Tech	in	France		

Germany:	BITKOM,	ZVEI	
Greece:	SEPE	
Hungary:	IVSZ	
Ireland:	TECHNOLOGY	IRELAND	
Italy:	ANITEC	
Lithuania:	INFOBALT	
Netherlands:	Nederland	ICT,	FIAR		
Poland:	KIGEIT,	PIIT,	ZIPSEE	
Portugal:	AGEFE	
Romania:	ANIS,	APDETIC	

Slovakia:	ITAS	
Slovenia:	GZS	
Spain:	AMETIC	
Sweden:	Foreningen	
Teknikföretagen	i	Sverige,	
IT&Telekomföretagen	
Switzerland:	SWICO	
Turkey:	Digital	Turkey	Platform,	ECID	
Ukraine:	IT	UKRAINE	
United	Kingdom:	techUK			

	


